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Editor’s Note

While the year has been a rollercoaster ride, for a lot of us it was the year to revisit some chapters of our lives and re-evaluate 
our relationships and priorities. We all settled into the new normal of life and connected with the world outside through 
digital windows. Honestly, I interacted and made more friends virtually than I ever did, maybe it was the comfort of home, 

of all things new. The year that will be marked in history as the year the world stayed at home, it will also be the year when 
we all experimented and learnt a lot of things. From being a cook, cleaner, gardener to being a painter, gamer, designer 
we all donned so many hats while simultaneously acing work from home. The work-life balance theory we all craved for 
years. The year should also be called the year of Social Media Boom. The Internet was already part of our lives, but this year 
it became a necessity. We were glued to social media for entertainment, information, connection and motivation.  We all 
had our spans of being restless, demotivated and drenched. While we dealt with all this, there were a few who turned this 

doomsday situation into an opportunity and trended on our timelines.

Therefore, we dedicated this year-ender edition to these Social Media Stars who were an integral part of our survival package 

motivate people to donate for COVID-19 relief funds, we also talked about his mental health and the responsibility on the 
shoulders of India’s second most followed YouTuber.

We also interacted with some of the viral sensations of 2020 who created amazing content and entertained us, with some 
we discussed the trending short-form content creation format, learnt how was self-shooting at home and got some mask-

centric fashion inspo. 

I hope that this edition gives you the inside view into the lives of popular creators and motivates you to welcome the year 
2021 with a newfound love for life, the power to sail through and cherish each passing moment. 

Mrinil Mathur, Founder & Editor
mrinil@socialketchup.in, @digitalchhokri
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https://www.instagram.com/fashionforroyals/

https://www.instagram.com/blueberryblackout/

https://www.instagram.com/lensbehindlens/

https://www.instagram.com/plumptopretty/
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UnMasking the Latest 
Fashion Trend - Masks
Dhankar and Neelakshi exchanged ideas with Social Ketchup’s Smrithi 
Mohan on how masks have evolved from being just a safety measure to a 
part of one’s daily styling.

Analysing fashion in 2020 will 
be a no brainer, because public 
favourites this year were the ‘no 
bra, loungewear and old pyjamas’ 
look. The amount of time that 
people spend on their looks this 
year was almost zero. Even though 
we had less reasons to dress up, 
2020 gave us a chance to make 
a statement with our everyday 

we usually did. 

Masks became our necessity as 
we went from why wear a mask 
to where is your mask? Like a 
bunch of things, 2020 changed our 
perspective and made masks a part 
of our lives. Masks, meant to be a 
safety measure have now become a 
part of everyday fashion.

Talk about turning an everyday 
necessity into an accessory to 
look cooler and funkier and 

covered. 

“To be honest at the beginning 
including a mask while styling an 

with time and so many options 
to choose from I look forward to 
it. The way I look at it is, the time 
we are going through safety is 
important, so for ours and others 

safety, it is best to treat masks 
as a new fashion accessory and 
have fun styling it,” says Archana 
Dhankar from Fashion For Royals.

While Tejeshwar Sadhoo says, “I 
don’t think I have that problem a 
lot only because thankfully I have 

But then the main issue here is 

comfort. 
Most of the 
“fashion” 
masks are 
tight and not 
comfortable so we 
have a long way to go 
before brands realise that. But I’d 
rather get the vaccine than teach 

brands what needs to be done 
about their tight masks.” 

Neelakshi 
says, “Literally 

one of the things 
that I have done 

is I have given up on 
fashion in the sense that 

when I go out. Because I’ll be 
wearing T-shirts and pyjamas 

under my kit. Half the time I am 
like no one is going to see it. Apart 

from that ease, it has also become 

whole look if I am making an 
effort. Like if my mask is 
bit off I feel like ‘oh my 

god, what am I doing’. So, I 
have tried to stock up on the mask 

ourselves to show our unique 
identity. For me, thank god for my 
coloured hair people are still able 
to identify. Also I think when I am 
going for an event, the whole mask 
and my hair look is working out for 
me.”

Prateek Chauhan  is all open to 
the idea and added, “For a matter 
of fact, I’ve always loved masks 
because of their versatility, it’s such 
a statement and adds so much to 

INTERESTING FASHION 
TRENDS OF 2020

• Printed Slogan Masks
• Mask Chains
• Embellished & Printed Masks
• DIY Mask, Recycled Mask made

out of Printed Cloth

MASK-UP AND STYLE ‘EM
RIGHT
• Wear a coordinating mask that

stands out rather than one that

• Don’t shy away from
experimenting with the colours

• Try not to wear a sporty mask

• Using embellished masks as a

edge
• People with long hair can use

it as a headband if they are not
carrying a scrunchy

• Most importantly, use it to
cover your nose and mouth, 

rather than your chin

No matter how much 
people complain about 
feeling uncomfortable in 

masks we know for a fact that 
there are reasons to be thankful for 
them. Not to forget all the mystery 
masks create and thousands of 
less fake smiles and small talks we 
got away from this year. People 
have been more cautious and 
masks have become a part of the 
entourage along with our phones, 
sanitizers, wipes, personal water 
bottles, and more.
Apart from all these facts, one 

that no matter how one styles their 
mask, what they should care most 
about is to wear the mask right. 
So, cover your nose and mouth 
carefully and walk out in style with 
the help of these mask styling tips!

Tejeshwar Sandhoo
@blueberryblackout

Prateek Chauhan
@lensbehindlens

Neelakshi
@plumptopretty

Archana Dhankar
@fashionforroyals
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Social Media
Challenges 2020

Govind (@govinuts)
If I had to name one, the
challenge I liked most
this year would be the
‘This or That’ challenge
because of the instant
connect it had with
the audience.

Eshika (@eeeeshika)
So, my favourite viral 

social media challenge 
of 2020 was THE WAP 

CHALLENGE, because I 
myself am a dancer and 

anything that makes me 
challenge myself and try 

out new moves is 
literally my favourite 

thing to do. NGL,
it was pretty painful 
afterwards but i just 

couldn’t resist doing it.

Prachi Hotchandani 
(@prachi_hotchandani)
My favorite viral challenge 

would probably be the WAP 
dance because my Explore feed 

amazing dancers and people in 
general trying to attempt it. 

Even if people didn't post their 
WAP dance, I am pretty sure 
they might've tried it once 

because I did the same.

Nazil Shaikh (@thenazilshaikh)
My favourite social media challenge or trend 

of videos I’ve posted on my account doing the 
challenge. There’s not a very deep or certain 
reason as to why I like the trend so much but I 

while also being a viral trend, creators get to 
put in their own touch to it.

Rishi Tek (@rishi.tek)
My favourite viral social media 

the 34+35 dance challenge to the 
choreography in Ariana Grande's 

music video.
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https://www.instagram.com/artbyvrinda/

Since the beginning of the 
pandemic, we have all been in the 
matrix of being stuck at home, 
scrolling through Instagram, 

on the feed, not needing them, 
and still ordering. Have you been 
in this loop of shopping too? With 
malls and mom-and-pop shops 
being closed during the pandemic, 
the rise of many small businesses 
on Instagram shops took place. 
You may call it buying for the need 
or revenge shopping, Instagram 

shopping was a major trend during 
the pandemic.
We reached out to a few of the 
Instagram shop owners to share 
the journey of starting and running 
a brand during the pandemic.

Parul and Akshat started their 
brand because of their love 
for home decor and ceramics, 
and bring handmade and local 
artisanal products to people at 
affordable prices. “We are a self-
funded business so we literally 
handpicked and curated our 

overwhelming response, and 

now we add new products to our 
collection every week.” 

What started as a random 
WhatsApp conversation, gave birth 
to the brand, The House Of Peony. 
“We are an enthusiastic duo on 
a journey to curate home décor, 

crockery, homemade 
stationery & more 
from the foothills of 
the Himalayas for 
people all over India. 
All our products 
are sourced from 
vendors and local 

entrepreneurs in the North East 

making sales during the ongoing 
pandemic.”

Vrinda wanted to start her own 
decor label for quite some time. 
“I kept putting it off because I 
was short of time, and occupied 
with my freelance design projects 
and art commissions. But the 
pandemic got me to slow down 
(just like it did everyone else), & I 
found myself with more time on 

plunge and launched Label Wabi 
Sabi.”

Vrinda from Label Wabi Sabi 
mentions she faced the usual 
hiccups initially. “How much to 
invest, how much fabric to print, 
how to go about marketing, 
managing commercials, bleeding 
fabrics, inventory management, 
courier hassles, and the likes. I also 

faced problems with the artisans. 
However cliche this may sound, 
I’ve learned to deal with each 
problem hands-on and I try to 

facing the same problem again. 
Needless to say, there are fresh 
challenges to cope with almost 
every day,” says Vrinda.

“We are a self-funded business 
so we literally handpicked and 

got an overwhelming response, 
and now we add new products 
to our collection every week,” 
says Akshat from the Olive Home 
Accents

Anahita from The House of Peony 
recalls, “Initially, our customers 
were our friends and family 
members, but after we started our 
Instagram page, we got shoutouts 
from our friends and other 

Instagram pages, and other people 
started following our page and 
further shopping from us.”

For the founders of the The House 
of Peony, the increase in delivery 
time for couriers created a hassle 
for them.

“The most challenging was not 
being able to move around freely. I 
couldn’t go to check the fabric or to 
see them getting printed. I couldn’t 
visit the vendors. I couldn’t even 
visit my Masterji. I would leave 
the fabric outside the main door of 
my house, in the garden. I would 
call him, he would come over and 
collect it. Then I would explain the 
design to him on the phone and 
send him sketches on Whatsapp. 
Restriction of this sort was very

wasn’t any other option given the 

Instagram shops are the new talk of the town. Abhishansa Mathur 
explores setting up an Insta-store during a pandemic with the founders 
of Label Wabi Sabi, Olive Home Accents, and The House of Peony.

ADD TO CART WITH 
SOCIAL COMMERCE

Parul Suraiya and Akshat Bhaskar

Vrinda Dugar
@artbyvrinda

Sangay Dem Tashi
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severity of the pandemic”, says 
Vrinda from Label Wabi Sabi

Parul and Akshat from Olive Home 

their items for the store. “At times, 
we couldn’t reach our vendors 
when borders were closed,” Parul 
adds.

According to Vrinda, if people 
didn’t trust Instagram shops, then 
most of the smaller businesses 
wouldn’t have even started. 

“It takes time to build trust 
amongst your followers, there is 

order, they always order again. We 
also post customer reviews to build 
trust amongst our followers,” says 
Akshat from Olive Home Accents.

Sangay Tashi, from The House 
of Peony, believes people are 
trusting smaller businesses or 
Instagram shops, as they are 
more personalised and curate 
experiences/ hampers or products 
for their customers. The products 
of small businesses are unique 
and are in fewer in number, so 
customers like products that stand 
out and are not very easily made. 
The relationship management of 
smaller businesses is much more 
personalized which makes the 
customer more comfortable and 
knows that all of their queries will 
be answered. 

The ongoing online shopping trend 
is here to stay. With easy access to 

millions of products, people have 
started shopping more online and 
less at physical stores, says Parul 
from Olive Home Accents

Anahita from The House of Peony 
trusts the trend is positive and 
will continue for a long as people 
are enjoying online shopping as 
it is very accessible, fuss-free, and 
personalized.

Vrinda from Label Wabi Sabi says 
the online shopping trend is the 
need of the hour. It’s a fabulous 
time for new brands to join the 

giving sellers access to a lot more 
buyers now than pre-covid times 
as almost everyone is forced to 
stay indoors. Consumers are also 
spending more time online looking 
for different shopping options and 
experiences. 

In the opinion of Sangay Tashi, The 
House of Peony, people will still 

go for local brands even after this 
trend settles down as now Indians 
are getting more educated and 
aware of the different variety of 
products available in India. They 
are trusting the quality of local 
artisans and also realized how our 

local brands. 

Akshat from Olive Home Accents 
says, “Everyone is supporting it 
enthusiastically as it boosts the 
local economy and gives back to 
the community.”

Whereas Vrinda from Label Wabi 
Sabi says “Vocal for Local - the 

that celebrities are also promoting 
it on their social media pages. But 
I feel that most folks buy what 
catches their eye whether it’s local 
or otherwise. It’s always been that 
way. As a consumer myself, I enjoy 
buying things that catch my fancy, 
irrespective if it’s a popular brand 
or a local e-shop on Instagram that 
I’ve stumbled across.

Akshat from Olive Home Accents 

brought people online to shop 
instead of stepping out to a store, 
and that is why we started an 
Instagram store.

For Vrinda from Label Wabi Sabi, 
personally, the pandemic situation 
was rewarding for her to start her 
own e-store.

Anahita and Sangay Tashi believe 
the pandemic has a major role 
in their growth.  “The pandemic 

situation or lockdown has helped 
us grow as people spend more 
time virtually as they can’t go out, 
hence, people tend to shop online 
more. Due to the pandemic and 
lockdown, people aren’t able to 
travel to meet their loved ones, 
so they send gifts to them, and 
we are easily accessible to curate 
and deliver gifts to their family 
members and friends all over India.

Also, people are spending more 
time in their homes, so they 
want to beautify their space even 
more, and our products assist our 
customers in enhancing their home 
and dinnerware”.

Vrinda, from Label Wabi Sabi, feels 
the personalization of Instagram 
businesses is its USP. “I think it’s a 
lot more personal than a website. 
It makes everything seem a lot 
more ‘within reach. It is possible 
to attend to any individual query 
a client might have with a lot of 
recognition, personalization, and 
warmth that a computer-generated 
automatic response from a website 
fails to accomplish.

Sangay Tashi, The House Of Peony 
says if your content is good and 
engaging, you will get noticed 
organically, and don’t need to 
spend money to promote your 
page or products. Whereas, an 
e-commerce website has more back 
end work, and creating visibility of 

Parul from Olive Home Accents 
accepts it is not all duck soup. 
“When you’re an Instagram shop, 
it takes a lot of time and effort to 

upload new content every day, 
you interact with each customer 
for them to place an order, so it’s 

but it is more personalized as 
compared to an e-commerce 
website and with lesser 
overheads.”

Parul and Akshat from the Olive 
Home Accents make their content 
with their iPhone and props 
available at home. They try to 
switch their content periodically 
to keep it interesting to keep your 
audience engaged every day with 
something new. 

Sangay and Anahita refrain 

the products do the talking in all 
their photographs. They get their 
pictures clicked at home, and 
as they are based out of Sikkim, 
the beauty of the city becomes a 
gorgeous backdrop to their product 
photographs..

Vrinda from Label Wabi Sabi loves 
writing and, due to this lockdown, 

styling and photography to post on 
her page. “I take pictures in 
the living room of my house and 
write captions or poems with them 
while posting. I keep a planner 
to organize my thoughts and jot 
down any ideas that come my 
way.”

Anahita Nair



Entertainment has widened for the 
people in India. With being forced 
to be locked up in their house, 
people have been trying to open 
up to newer means to entertain 
themselves. Gaming has to be one 
of the industries that reached a 
new pinnacle in India during the 
pandemic. 

People have recognised the 
diversity of getting into online 
gaming. It is not just a way to 
relieve stress or to entertain oneself 
but also to meet new people 
online. 2020 became the year for 
gamers and helped them broaden 
their community. The growing 
popularity of live streams suggests 
that people not only love playing 
games but also like to witness their 
favourite gamers excel in the sport.

Popular mobile games added to 
this craze for these multiplayer 
games. Banning some of the 
popular ones only paved the 
way for new ones to gain 
admiration. Three of India’s 
most desired gamers talk 
about the increasing 
popularity of multiplayer 
and online games.

Manan Arora a.k.a Solo:  Gaming 
in India has always been a bit 
attentive towards the mobile 
scene. Well, the main reason is 
that everyone can’t get a PC/
laptop which would provide decent 
frames. Mobile gaming is a bit 
budget-oriented and since India 

has seen a lot of success hence 
mobile gaming still seems to be 
favoured here. But recently after 
the introduction of Valorant and 
the ban of PUBG has shifted the 
viewers of Mobile gamers as well 
as their viewers to the other side 
which is PC gaming.

Mansvivi:  I am also a person 
who has streamed a lot of 
PUB-G and a lot of my viewers 
are PUB-G mobile viewers. So, 
it did impact me. At one point, 
I had a mainstream audience 
where they used to come 
to my channel because 

of PUB-G mobile. But 
now the audience 
is scattered, as in 

some of them 
have switched 
to watch 
Valorant 
some of 

them have 
started playing 

Free 
Fire 

or Call 
of Duty 

mobile.

So, the viewership 
and the growth kind of 

stunted at that point. But the fact 
that they have tasted the blood 
and now know about gamers and 
new games has been a positive 
outcome.

Bhavin:  I’d say that has had 
quite some impact on the gaming 
culture. PUBG Mobile was at the 

forefront of the gaming 
scene ever since it was 
launched and a lot of 

esports organizations 
took a major hit 
when it was 
banned and so 
did the entire 
ecosystem. It 

was also a blow to 
all the people earning 
their livelihood through 
the same. That being 
said it opened up the 
opportunity for other 
titles to grow, but that 
was just a silver lining 

of the entire scenario. 
But now with news 
coming that PUB-G 
might be unbanned 

soon, I’d say everything will 
be back on track in the coming 

months and maybe even better 
than ever.

Manasvivi: “My favourite 
gamer would be Disguised 

Toast for now. I’ve been loving his 
content. And yeah, I just spent a 
lot of time watching his stream or 
gaming clips. My favourite game 
would be Valorant. Because I’ve 
been really grinding it, but in story 
mode games I 
have just 
started 
playing 

Cyberpunk 2077 and I’m loving 
the graphics. It’s this kind of 
game I’m talking about, like the 
futuristic graphics and the stories. 
Cyberpunk has been in the hype for 
like the longest time. And my other 
all-time favourite game has to be 
Witcher 3.”

Manan:  Yes, the lockdown has 
impacted the amount of time I 
spent gaming. I had to go to my 
college which I don’t have to now, 

which allows me to spend a 
lot of time on gaming and 

streaming.

Bhavin:  Well 
during these 

tough times, I 
consider myself 
lucky enough 
to be a gamer. 
Lockdown 
has actually 
increased the 
amount of 

time I used 
to spend 

on 

INDIAN GAMING 
IN 2020 - NOT MIA

Indian gamers Manan Arora a.k.a Solo, Bhavin a.k.a HellRanger and Manasvivi share their thoughts on 
the rise of Gaming in India with Smrithi Mohan



gaming as I can practice more and 
improve my skills even further 
during this period. It’s important 
to keep yourself occupied during 
the lockdown is something I felt 
and gaming helped me do that.

Manasvivi: “So I’ll be honest, it 
hasn’t affected the time that I’ve 
been spending playing games or 
watching games. But it’s just 
that now I do it without any 

guilt. Before that I will be 
skipping college or classes 
and doing it now I just don’t 
apologise. I’m just chilling 
and doing my thing.

Manasvivi:
that took off during the lockdown 
was Ludo. After that Among Us 
is the perfect party game and it 
doesn’t need you to be a gamer. 
You do not need to be involved, 
you can just join in at any point 
and leave at any point. And you’ll 
know that if you know the gist 
of the game. I think it’s all about 
socialising. Manan:  Games like Among Us 

and Fall Guys are fun to play. They 
gained immense popularity in 
2020 since they connected friends 
and family together in a fun and 
frolic way in these tough times and 
gave people some time off their 
monotonous schedule to 
spend time with their 
loved ones.

Bhavin: I think it’s great that 
games like Among Us or Fall Guys 
are gaining popularity. They are 
all great fun to play with your 
friends and I have had a great 
time with my friends doing 

so. These games help the casual 
person have some fun and ease 
their way into gaming, so it’s great 
that they are coming up.

Bhavin:  Surely it will be the 
Valorant Community around the 

world, India mostly. Since I’ve been 
playing CSGO for a very long time 
and I’ve seen the CSGO community 
transition from CSGO to Valorant, 
not all of them but the majority of 
them. Apart from Valorant, there 
are games like Free Fire, Among 
US, Fall Guys & Human Flat Earth 
which are going really strong in 
2020.”

Manan: I don’t feel that any 
gaming community has started in 
2020 but I strongly feel that these 
communities (PC and mobile) have 
grown much bigger and stronger 

than before.  The 

ungrateful ban on PUBG brought 
new hope for PC gamers. Also, the 
rise of Among Us and others as said 
earlier, brought many people into 
gaming who have never in their life 
played any video game.

Manan: Multiplayer games 
remained to be trending in 
2020 as they were a bridge to 
connect people to their friends. 
Introduction of Valorant most 
importantly has surged the 
number of PC gamers in India but 
according to me the number of 
people that got connected to the 
gaming community because of fun 
games like Among Us matters a 
lot.

Manasvivi:  I think cross-
platform gaming is one of the 
things. It is basically Among 
Us. I am a PC gamer. I play my 
games on the PC, like Among Us 
on PC, but my friends play them 
on mobile. It’s one thing that is 
actually I’m excited to see more 
games that can do it. So there isn’t 

a barrier anymore. And I think I 
would actually like to see more 
of that in future. I would like 
to see more party games like 
Among Us. I think that is 
going to be the 
new trend. 

There’s going to be a lot of casual 
games that are gonna come up in 
future.

Manan: If the same situation 
continues, I can see people picking 
up PC gaming instead of Mobile 
gaming due to its immense scope. 
Also, Valorant has been successful 
in creating a huge fanbase in India 
and also leads to its tournaments 
faster than any other video game 
and it’s really great to see people 
enjoying and participating whole-
heartedly. In the end, it’s the 

from it so I guess it’s a win-win for 
all of us.



REWINDING THE YEAR 
WITH ASHISH CHANCHLANI 
One of the most followed Youtuber  of India, 
Ashish Chanchlani rewinds 2020 with Social 
Ketchup’s Editor, Mrinil Mathur Rajwani. 

From donating with 

COVID-19 relief funds 
to becoming India’s 
second most followed 
YouTuber, Ashish’s year 
has been a rollercoaster, 
both personally and 
professionally. What 
warms my heart is 
that Creators like him 
understand the power 
of social media and 

the greater good of the 
society. 

In the not-so-quick 
chat I had with him, we 
recapped how the year 
went for him, his projects, 
mental health, and a lot 
more.
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How will you sum up your year 
2020? 

Unfortunate, unpredictable, 
shocking, and surprising - all at the 
same time.

What kept you motivated to 
keep creating content and power 
through 2020?

My source of motivation has 
always been movies. I watched 
Forrest Gump; revisited the movie 
after a while, a beautiful movie 
teaching about life. The second 
thing that motivated me was my 
audience, my fans. I used to come 
online and kept talking to them. 
There was a time in May, I was in

I came LIVE on YouTube to talk to 
my fans. It was nice to talk to them 
and feel that support from so many 
people and they treat you like a 
human and not a video making 
machine. 

What was the hardest thing that 
you had to do in 2020? 

Living without friends, not being 
able to meet a lot of people. I am 
used to having the entourage 
around me all the time and it keeps

time with my family, but being 
alone without my friends, without 
my team, I kind of went insane, but 
I think it happened with everyone. 
Insane is how you would describe 
2020.

What is the best thing that 
happened to you in 2020? 

I came a lot more closer to my fans 
than in the last 4 years. I think this 
was the year where I personally got 
to know them. I named my social 
family as ACvians. It is my love 
for them and it is their love for me 
that has made my digital persona 
and environment of this YouTube 
stardom.

If Coronavirus wouldn’t have 
happened what were your plans 
for 2020?

I had a lot of plans. I wanted to 
lose some weight. I wanted to 
do some projects that were out 
of my comfort zone. I wanted to 
make a lot of videos. I guess God 
wanted me and every YouTuber 
out there to improvise. He threw 
me a challenge of being alone and 
are you still that YouTuber who 
can create content all alone and I 
did. I was at home, I shot entirely 
on my phone and a lot of videos for 
Instagram and Facebook and they 
worked really well with the public. 

I have a team of 4-5 people. These 
are my friends, they were with me 
when I was nothing, so this ACV 
team has become like a family. It 
is nice to have so many diverse 
people in the team who give you 
a good direction, a viewpoint, a 
perspective of everything.
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Has the lockdown affected your 
output as a content creator?

There was an output problem. As 
a content creator, you can’t repeat 
the same thing again and again. 
You can take the same topic but 
you have to make sure what you 
are making inside is very different 
from what you are producing over 
years. Sometimes you may feel it is 
monotonous but you have to watch

have experimented in this. 

Second, as I was home and couldn’t 
get out so all you were seeing was 
content revolving around home, 
around lockdown & I personally 
felt maybe it will get monotonous 
but people loved it. People were 
loving that the content was coming 
from the home. And I was making 
comedy sketches from home. I was 
entertaining people through my 
Instagram, Facebook, and that was 
a challenge but I really enjoyed it. 

My career is based on showing 
relatable content, what happens 
usually a bit in a way more fun and 
exaggerated manner. I got inspired 
by stories near me. I made a lot of 
content based on family, moms, 
dads, friends, talking to a crush on 
video call during the lockdown. 
I made for comedy, but a lot of 
people messaged that it actually 
happened with them. 

You have become 2nd most-
followed YouTuber in India, 
with 23M following, how does it 
feel? Does it add the additional 
responsibility on the shoulder?

I used to think about it a year ago, 

but now I have stopped thinking 
about it. I don’t think I am that 
superstar who has 23M subscribers 
or the Ashish Chanchlani. I 
consider myself as an entertainer 
who is just making content to 
entertain. I keep zero expectations 
from myself, water down myself, 
come to level 1 and think. To be 
honest, I don’t care about numbers. 
I think by God’s and fans’ grace, 
whatever I have done without 
thinking much and with my heart 
has worked out. But if I created 
something out of pressure and 
competition, it has failed as it 
didn’t come from the heart. 

Yes, there is a responsibility, that 
as now you have grown so big in 
numbers, you should portray the 
right things. And if you are doing 
something for comedy, you make 
sure to tell your public that it is for 
comedy and shouldn’t be related to 
real life. 

Do you self-police while creating 
content? Do you have some rules 
for yourself or how do you draw 
a line while creating comedy? 
What is your mantra?

I do self-police myself and my 
team. In the past it has happened 
that I made  a video and it affected 
some people. I made a video on 
Vegetarians Vs Non Vegetarians. 
And I have people from both 
sides in my life and I respect 
both. I was showing a video on 
how Non-vegetarians are a little 
aggressive towards vegetarians 
when they go out to eat. But people 
misunderstood this. They thought I 
am promoting non-vegetarian food 
and that I am showing vegetarians 

in bad light. But that was not the 
case. It was such a small thing, but 
someone wrote to me that if you 
meet me somewhere, I’ll shoot you. 
I was like you are killing me for 
making jokes on killing animals. It 
makes no sense. 

After that I thought I’ll lower it 
down, but then I realized whatever 
I’ll do I am going to offend 
someone. But I made a rule from 
the beginning, I am never ever 
going to touch religion and politics. 

What is your inspiration behind 
sketches of your female avatar? 

To be honest, I exaggerate it a bit 
and show a bit over. I think me 
wearing a wig and acting like a girl 
is too funny to watch. So it is over 
acting, over exaggeration.I take 
some instances from my sister, 
mother, female friends, cousins 
and then over exaggerate it in my 
script and mostly girls love it.

After creating content for over 
6 years, do you still suffer from 
trolling and negative comments? 
Do they affect you? How do you 
handle it? 

I believe whatever you do, there 
will be a section you will not like 
you. Because they have made a 
picture about you in their mind 
and you are the villain in that. It 
is not your fault. Everyone faces 
trolling. If people can hate Sachin 
Tendulkar, then we are just Keede 
Makode. 

Earlier, I wasn’t able to handle it 
and got affected. Then I realized 
when I meet these people, they

So I think when they see us on 
their screen, they make a negative 
picture about us in their minds, but 
when they meet us they realize that 
we are like them. It has happened 
a lot many times, that those who 
were my haters, met me and now 
they are very big fans. 

What are some of the issues and 
causes that are close to you and 
you want to raise a voice? I’ll tell 
you why I am asking you this, 
we saw you donated for PM Care 
funds, you donated for Assam

about postponing JEE exams.

We have been donating to several 
issues for quite some years. Earlier 
Dad used to do, now I have started 
earning, so we both do. This year 
we chose to disclose it to people to 
motivate them as the society was 
in need. Someone told me Ashish 
I know you don’t like to disclose 
such details, but as people this 
year need support, if you disclose 
your efforts and donations, you 
might inspire your fans who are 
privileged to help. 

Exams will always remain close to 
me. I am an engineering student. I

education system. By god’s grace I 
am from a privileged family, but I 
have seen people from middle class 
families go through a lot. They had 
to handle a lot of pressure from 
family, college, and career. Those 
issues still matter to me and will 
always be close to my heart. I make 
a lot of content around that too. 
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While we are rewinding, and 
let’s rewind 6 years where 
your journey started. Going

for YouTube that you posted 
How to annoy people who say 
“tu mere baap ko jaanta h” on

ACV Hatke, The Dealer, how 
has Ashish evolved as a content 
creator, and how has Ashish 

 Vines evolved as 
a channel. How has been your 
journey? Would 2014 Ashish have 
imagined being the top Youtuber 
of India?

Those videos that you see when 
I started are so bad. I never made 
those videos with the intent of 
earning money. I have had in my 
heart to act since I was a child. 
I got to know you can play two 
characters in the same video, shot 
from mobile, edited it on YouTube 
Capture and posted it. I never 
thought in my life that I’ll grow so 
much. People loved it and followed 
me on their own, and now I have a 
career in it. If you would have told 
me4 years ago that Ashish you’ll 
have a career in this and earn good 
money, I wouldn’t have believed 
you. My time pass became a career, 
and my career became a serious 
one. 

I always wanted to become an 
actor. You would have heard from 
a lot of people that they wanted 

play different characters and had 

an interest in direction too. So I 
wanted to make content that hooks 
people and entertain them. 

So you were in your last year of 
engineering when you started 
your channel, so was opting for 

option for you? How did this 
passion for acting turn into a 
full-time career? 

I completed my studies. I did 
consider once to take a job but I 
was not interested in doing a 9 
to 5 job. I wanted to be a leader 
and start a company. At one point 
of time, I did feel my life was not 
going anywhere and thought of 
joining my dad’s business. But I did 
not want everything served to me 
on a plate. I was confused. But now 
both things have happened, I got to 
have my own business and proved 
myself, making my dad proud . My 
father has been a very important 
part of my journey. He supported 
me, believed in me. He always used 
to say there is something special in 
you, but you need to work hard to 
achieve it.

What was that moment that 
made you realise you have 
arrived? Or any special moment 
of your journey, that makes it all 
worth it? 

There are many such moments. 
And one among them is when my 
parents go out, people come to 
them to get pictures clicked and 

say you are Ashish Chanchlani’s 
mom dad? They feel very proud. 
My dad is in the cinema business. 
He is the exhibitor, but used 
to meet less celebrities and I 
always wanted to meet them. So 

make him meet a Bollywood star. 
That happened last year and I 
introduced him to Akshay kumar 
as we both are his fans. 

How does it feel to represent 
India at Global Forums and 
Awards? 

I had this dream that if I get an 
international award, I say Vande 
Matram while receiving it. It does

love that.  So I won an award at 
Cannes and I said Vande Matram, 
and people cheered. 

I am very happy and proud to 
say I represented India at Marvel 
studios. I literally went to the 
producers of Marvel studios, held 
their hands and requested them to 
please bring an Indian character. 
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QUEER CONTENT
& 2020

Social Ketchup’s Priyanka Parmar 
talks to the talented writer, 

Sulagna Chatterjee, to review the 
year that went by and the queer 

content it blessed us with.

The year 2020 was a lot of things 
and was a lot in general too. But 
for all the negatives it threw our 
way, there are many positives 
that kept us going during this 
pandemic, good and engaging 
content being one of them. 2020 
was a great year for new talent and 
new styles of storytelling. The one

among the Indian audiences 
and more importantly, content 
producers is Queer Content. We

on the year, with respect to Queer 
Content, to which she herself 
contributed as a Screenwriter on 
Dice Media’s Firsts (Season 3).

How do you think 2020 has been 
for queer content and on-screen 
representation?

2020, as a year in itself, has been 

On a global level, I think that we’ve 
come a long way in representing 
queerness in a subtle, beautiful and 
almost nuanced manner. While 
Indian studios and producers still 
continue to include queerness 
in a manner where it’s still from 

an exceptionally cis-het gaze, 
the global content has been 
truly heart-warming. The global 
creators have trailblazed the path 
for inclusivity in a manner that 
does not seem forced, and is yet 
mainstream and commercial. So, 
while the year has been a 2/10, the 
queer representation has been a 
solid 7/10 for sure. 

What are some of the best pieces 
of queer content (India and 
global) from 2020 that you’ve 
loved?

Without a doubt, it has to be Dani 
and Jamie from The Haunting of 
Bly Manor. It’s almost wholesome 
– a word that you surely wouldn’t
associate with a “horror” show. 
The awkwardness, the giddiness, 
the slow and gradual falling 
in love, all of it is extremely 
nuanced and leaves the audience 
wanting for more. And giving 
that a tough competition is the 
Happiest Season. I’ve cried and I’ve 

complexities of coming out, the 
sheer complexities of just… living 
as a queer woman in the world 

has been beautifully portrayed 
in it without once seeming to 
be forced or patronizing. And 
obviously, Schitt’s Creek. While 
that’s not necessarily a “2020” 
piece of content, it’s the most 
heartwarming piece of content that 
one can keep going back to. 

In the Indian context, however, I 
have been disappointed to say the 
least. While international creators 
have created the above mentioned 
shows with so much love, we’ve 
been given movies and shows like 
Laxmii and Pati, Patni aur Panga 
which takes the conversation 
about queerness a decade or more 
back. It feels like we’re still stuck in 
the loop of regressive, gag-worthy 
content at the expense of our 
sexualities. 

Do you think on-screen 
representation of queer 
storylines can effect a positive 
change in the real world? Or is 
that too simplistic a view?

Art has a huge, huge impact on 
the way our world functions. 
I’ll give you an example: When I 
realized that I was bisexual and 

with a woman, I had zero clue 

about what to expect. Was it okay 
for me to hold her hand? Was I 
to wait for “the moment” to kiss 
her? I have zero reference, because 
I was barely exposed to anything 
except extremely heterosexual love 
stories for the longest time in my 
life. What movies and shows with 
good representation do is that they 
normalize conversations. The more 
we talk about sexuality, the more 
liberating it gets. The LGBTQIA+ 
spectrum is constantly growing 

journey of exploring one’s sexuality 
is an extremely lonely one. But if 

on-screen, it gives you a certain 
level of courage and validation. It 
makes you feel “Okay, what I’m 
feeling is extremely okay.”

I remember watching Ek Ladki 
Ko Dekha Toh Aisa Laga in the 

had a certain amount of “cis-het 
saviour syndrome” to it, I felt seen. 
The montage sequence where we 
see Kuhu and Sweety just roaming 
around Delhi – it gave me hope and 
feels! 

That’s the impact cinema has – it 
gives you hope, it gives you the 
courage to unapologetically be you 
(except if you’re Kabir Singh. Don’t 
be that.)

For a long time, queer characters 
and storylines were used as 
funny gags to induce humour 
on-screen. How far do you think 
we’ve come from those times 
in 2020 and how far do we still 
have to go?

It’s going to be a long, long, long 
journey. For every Margarita with 
a Straw, there’s a Pati, Patni aur 
Panga, sadly. For a Fire, we have 
a Laxmii. Every time we feel like 
we’re taking a step ahead, someone 

comes and ruins it all in the name 
of making it “palatable” and 
“commercial”. When I was writing 
Firsts, a lot of thought went into 
it. But I was still scared – because 
at the end of the day, I was a cis 
woman, and my journey of coming 
out had been very privileged in a 
manner. 

But the sheer number of cis-het 
directors and producers out 
there who feel no shame in 
telling queer stories with 
the most cis-het gaze is 
embarrassing. “Pass the mic!” 
is what I want to tell them. If 
you’re writing a story about 
someone who’s trans, get 
trans writers on board. 
Or at least, get them as 
consultants. No amount of 
research can equate lived 
experience.  I remember seeing a 
very popular and celebrated show 
called, “Section 377” as “Article 
377” throughout, and I couldn’t 
help but face-palm. 

Where do you think Indian queer 
content stands as compared to

It has just been two years 
since Section 377 has been 
decriminalized, there’s a long, long 
way for us to go. 

The problem is, and I’m saying it 
as bluntly as I can, that sexuality 
is still a sub-plot in most Indian 
content. Characters are made 
queer just so that the creators can 
wear the tag of “inclusivity” with 
pride. I’m sorry, but that doesn’t 
work. 

Our stories truly need to go to the 
grass-roots level. And for that, we 
need more storytellers from the 
community, telling honest stories. 

Favourite on-screen queer 
characters of all time? 

(Left to Right)  Elena from One Day 
At A Time, David from Schitt’s 
Creek, Simon from Love Simon, 
Sita and Radha from Fire!

MUST-WATCH SHOWS/
MOVIES FROM 2020 WITH 
QUEER REPRESENTATION

The Haunting of Bly 
Manor

The Umbrella 
Academy!

The Half Of It

Dead to Me
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https://www.instagram.com/pranaymanchanda/

https://www.instagram.com/dibya.chatterjee/

ZOOM & CUT: REMOTE
FILMMAKING IN 2020

Priyanka Parmar speaks to Dibya Chatterjee 
and Pranay Manchanda to understand the 

Filmmaking has been constantly evolving 
since its inception, especially in the last 
few years but the kind of change the 
industry has been in 2020 has been 

exceptional. From iPhones to Zoom calls, 

shot on smaller lenses, expanding the 

the heart of this evolution, we speak to 

produce engaging content during the 
lockdown.

 Dibya Chatterjee

I was quite apprehensive when this job came to me because 

-

 

-
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https://www.instagram.com/lilmissgurung/

https://www.instagram.com/vedikamehta_/

https://www.instagram.com/shibani_bedi/

SHORT-FORMAT CONTENT TRENDING ON TIMELINES
Social Ketchup’s Priyanka Parmar talks to Digital Celebrities, 
Shibani Bedi, Vedika Mehta, and Shraddha Gurung to discuss how 
short-form content took centre-stage in 2020.

2020 has seen many changes in the way we live our lives, 
work, communicate to even the way we consume content 

online. Focusing on the last one, we asked some questions to 
Content Creators and Digital Celebrities, Shibani Bedi, Vedika 
Mehta, and Shraddha Gurung and what they had to share was 
quite interesting and note-worthy, especially for aspiring 
Creators.

When asked about the kind of changes they’d seen in 
Content Creation in the last couple of years,

Shibani said, “The biggest shift has been in the duration of 
the content on Instagram, especially after Tik Tok shut down 
and because of Insta introducing reels. Though YouTube still 
manages to be the best place for long form content,

format over long form content as it used to in the past. But 
that said, if your voice and the content you are putting out is 
unique and brings novelty and freshness to people's
timeliness, longform also works.”

Vedika responded, “From YouTube to IGTV to reels now.
We can see how the transition took place from over-a-minute 
content to 15 seconds now. I think that’s why TikTok was such 
a hit and now that’s Reels!”

And Shraddha told us, “I’ve seen a lot of positive change in 
the sense that more and more creators are  blending in facets 
of their personality into their content and pushing the 
boundaries of both creativity and production. The only thing
I sometimes get bothered by is the repetitiveness of content 
due to trends. It kind of takes away the personal opinion with 
creators just wanting to ride a wave.”

Do you think short-form content is here to stay?

Vedika - 
because our lifestyle will still continue to be fast paced and 
nothing captures more attention than an interesting 15 
seconds bit.

Shibani - 

touches people's hearts and gives them something interesting 
to watch, it will never die. It might get less organic reach as 
compared to short-form content, but once the dust settles, 
long form will also get the bump it used to in the past.

Shraddha - I’m honestly not sure how I feel about it. I do 
enjoy making it but there’s something charming about more 
descriptive, longer format videos and maybe that’s the 
YouTuber in me.

What kind of short-form content have you experimented 
with in 2020?

Shraddha - 
makeup transition videos because you have no idea what 
you’re going to get and that puts me in a really good mood. 

Shibani - Well, pretty much everything I could come up with. 
Rants, lip-sync videos, tiny sketches, parodies... almost 
everything that I used to work with in my long-form content, 
I've managed to work around the duration of it and use it for 
short form content as well. Except for lip-sync storylines. I 

But with reels taking centrestage, I had to explore with
more regularity.

Vedika - My TikTok phase lasted only over the quarantine. I 
felt that it was a good platform to capture an audience if your 
content was good. And since reels have come in picture I’ve 
grown very fond of the feature. I love how much you can do in 
30 seconds and how fun it can be to play with creativity.

What is the one advantage and disadvantage of creating 
short-form content?

Vedika - Advantages: It’s easier for people to refer to instead of 
going through a 5 minute video.

half a minute.

Do you think the lockdown has contributed to bringing 
more Creators into the limelight? 

Vedika: Yes, of course.
Shraddha: 
Shibani: 

Shraddha - Advantage: I think the biggest advantage is 

you can instantly decide whether or not you’d like more from 
the creator. 
Disadvantage: That is also a disadvantage in my opinion 
because there’s only so much you can tell about a content 
creator from a 15-30 seconds video.

Shibani - Advantage: There is a lot that sometimes gets left 
out when you make the shift to short form content. Which I 
think is a disadvantage of sorts, because you have to be super 
precise and think all the punchlines and the plot through 
before you shoot. Whereas with long form content, one can 
take a few liberties with the narrative and the duration of it.. 
Disadvantage:  The advantage of short form content is that 
instead of the quantity of your script, eventually the quality of 
thought or story that you are putting out takes precedence. 
Which makes the shooting process less cumbersome, but then 
the pressure to put one's point across neatly is what ends up 
taking time.

Most-used short-form Content Creation platform

As someone who has been a part of short as well as 

restricting?

Vedika - I don’t think of it as restricting. I’d rather call it tricky 
but that’s what makes it exciting.

Shibani - Yeah, to a great degree. But I think to evolve and 
grow through the changing topography of this medium is 

Shraddha - Yes, at times. Especially as a fashion & beauty 
creator, I want to be able to tell my audience the ‘why’ of 

at times.

What kind of trends do you foresee in the short-form 
content category?

Shibani  - Can't really say. I think apart from challenges, most 
trends are set by the people who come up with them.

works best for my audience and me, as opposed to 
ollowing any particular trend.

Shraddha - I see more and more of those text driven - 
infotainment videos rising in the future especially when it 
comes to skincare. And we’re probably going to see even

pushing boundaries.

Vedika - The transition trend has come a long way. I love
how it started with something very basic and the way it
has evolved now. I think it’s going to be the same for other 
trends as well. Just introduce one thing and people make it 
their own. That’s the beauty of it!
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https://www.instagram.com/rajshamani/

Raj Shamani shares expert tips
for budding Content Creators

Social Ketchup’s Priyanka Parmar and Entrepreneur, motivational 
speaker and digital Creator, Raj Shamani navigate through various 
key aspects that aspiring Content Creators should focus on.

Raj Shamani is the Founder of Shamani Industries as well as a 
digital Content Creator and Podcaster. His highly engaging 
content comprises informative tips about various topics and 

trends that are in the interest of his audience including 
budding entrepreneurs and aspiring Creators. His penchant for 
observing and interpreting trends and helping others create 
something successful is what makes him a great source of advice 
for Creators out there. Here are some excerpts from our conver-
sation with him.

Why is it important for Creators to focus on consistency 
and not just good ideas?

Good ideas for me are a vague concept because some piece of 

audience. It depends on person to person, situation to 

your audience which can either inspire, inform, educate or 
entertain them.

 

What are your three most
important learnings in 2020?

1. Importance of family - No matter how
many friends or acquaintances you have. 
In the end, it is going to be your family 
who is going to be there in your good 
and bad times.
2. I have learned to live in the present
and not think too much about the future 
because the future is uncertain.
3. Happiness over everything, if some-
thing affects my mental health it is not 
worth it. In the end, all that matters is 
your inner peace. This year has also 

things in life.

5 tips every aspiring content
creator must pay heed too

1. Consistency 
momentum. There is no advice that can 
beat consistency.

2. Stop procrastinating and start doing.

 and show

Creating content that you consume or 

the person they are. For me, information 
about random companies fascinates me 
which is why I started creating content on 

entrepreneur to spread more awareness 

describing my niche.

4. Stop looking for money and start

forget what our audience wants and focus 

our organic brand with inorganic content 
to gain short-term money . This is one 

5. Engage with your audience on an

ins-and-outs of the industry. 

What inspired you to create informative and inspiring 
content?

me who I am today.
-

response (positive and negative)?

@rajshamani
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Bookmark these reads suggested by Bookstagrammers, for lots of 
reading in 2021. Mrinil Mathur Rajwani spoke to Vidhya Thakkar, Karan, 
Mridula, Kinjal and Neelam to get a quick handbook on how an avid 
reader can become a bookworm. From some tips to follow to quite a lot 
of suggestions, this column is a virtual library for anyone who is looking 
to draw some inspiration to pick a book.   

Tips to become regular 
at reading  

Vidhya

Set a goal to read at least a few 
pages in a day. Read what you love, 
enjoy the process.

Neelam

I would suggest not forcing 
yourself into reading. It should 
come naturally. Start with 
something light and take it slow. 
The best way to inculcate the habit 
is to read a couple of pages right 
before sleeping; be it just 5 pages. 
You won’t even know when you 
have progressed and are staying up 

I insist people to read in any free 
time they get; it is the best and 
most productive alternative to your 
mobile phone. Children develop 
interest very fast, so parents can try 
gifting their kids some good books 
on their birthday. But again, don’t 
pressure yourself. 

Karan

1. Note down the things that
interest you the most in
life. History, Food, Travel.
Whatsoever!

2. Find out good books on those
topics. It ensures reading
becomes an enjoyable process
for you. After this, you can
slowly move out of your
comfort zone and explore other
genres that were earlier out of
your reach.

3. Allot some time from your daily
schedule specially for reading
without any distractions.
Minimum 30-45 minutes. No
excuses.

4. Always carry a book with you
wherever you go!

Kinjal 

The age old advice always works! 
It worked well for me and made an 
avid reader and I hope it does for 
you too - Switch off your internet 

and carry a book wherever you go.

Mridula

Discipline is what I suggest to 
people. Reading might be a hobby, 
but every hobby needs a certain 
level of discipline. Pick a spot, 
get your favorite drink and read. 
Maybe for an hour or a minute, 
but make sure you read despite the 
distractions. 

Books of 2020 to add in 
the list 

Vidhya

• A Promised Land by Barack
Obama

• Anxious People by Fredrik
Backman

• No Filter by Sarah Frier
• Girl Made of Gold by Gitanjali

Kolanad.

BOOK-SHELVING 
FOR 2021

Neelam

This year, to the utmost delight 
of us readers, we saw a lot of 
awesome releases, though I must 
confess that I did not read as much 
as I wished to read in 2020. The 
books that stay on my shelves 
forever are those which I love 

there this year and should be read 
by everyone at least once are: 

• 
• The Djinn Patrol on the Purple

Line by Deepa Anappara
• House of Earth and Blood by

Sarah J Mass
• Apeirogon: A Novel by Colum

McCann

Karan

Making it to ‘everyone’s list’ is a 
very steep ask so I am just going 
to list down my favourite books 
which released in 2020:

• The Commonwealth Of Cricket
by Ramachandra Guha

• India’s China Challenge by

Ananth Krishnan
• Raya by Srinivas Reddy
• The Cases that India Forgot by

Chintan Chandrachud
• The India Way by S. Jaishankar

Kinjal

I would say the entire JCB Prize for 
Literature’s longlist is a must read 
but let me list down a few names 
which are absolutely brilliant!

• Chats with the Dead by Shehan
Karunatilaka

• Estuary by Perumal Murugan
• A Long Petal of the Sea by

Isabel Allende
• Djinn Patrol On The Purple

Line by Deepa Anappara

There is one thing common in 
these books I’ve listed above, 
there is a lot of between the lines 
reading.

Mridula 

• The Curse and Other Stories by
Salma (Translated by N Kalyan
Raman)

• The Switch by Beth O’Leary
• Moom by Bani Basu
• How Much of These Hills is

Gold by C Pam Zhang
• The Empress of Salt and

Fortune by Nghi Vo
• Milky Tea and Vodka by Rhea

Sharma
• My Dark Vanessa by Kate

Elizabeth Russel
• Mexican Gothic by Silvia

Moreno Garcia
• Hamnet by Maggie O’Farrell
• The House in the Cerulean Sea

by T J Klune
• How to Pronounce Knife by

Souvankham Thammavonga
• Undertow by Jahanvi Barua
• Breasts and Eggs by Meiko

Kawakami

• Djinn Patrol on the Purple Line
by Deepa Annapara

• It’s All in Your Head, M by
Manjiri Indurkar

• The Water Phoenix by
Rituparna Chatterjee

• The Year of the Witching by
Alexis Henderson

• The Death of Vivek Oji by
Akwaeke Emezi

Trending Books of 2020 

Vidhya

• Estuary by Perumal Murugan
• Undertow by Jahnavi Barua
• Henna Artist by Alka Joshi
• Inheritance by Balli Kaur

Jaswal

Neelam

A lot of books became quite 
popular, but I’ll be mentioning just 
those which I have read:

• The Djinn Patrol on the Purple
Line by Deepa Anappara

• House of Earth and Blood by
Sarah J Mass

• Leave the World Behind by
RumaanAlam

• My Dark Vanessa by Kate

Vidhya



ElizabethRussel
• Piranesi by Susanna Clarke

Karan

• Caste Matters by Suraj Yengde

for anybody who wants to educate 
themselves on the issue of caste. I 
feel the book reached many more 
people this year and I hope it 
continues to do so. 

• A Burning by Megha Majumdar

This book took the literary scene 
by storm when it released midway 
into 2020. It received critical 
acclaim overseas but strangely 
evoked a mixed response in India. 
Positive reviews within a week of 
its release prompted me to pick 
it up but sadly I could not wade 
through beyond 70 pages. I respect 
the book for the success it has 
achieved and hope I can return to it 
sometime soon.

Kinjal

• Dune by Frank Hebert

This book was originally published 
in August 1965 but the news of the 
movie being released in near future 
made the book get extra cover in 
the media.

kind-of lost in the never ending 
pile of new releases which we want 
to read, forgetting (not literally) 
the old ones.

question are:

Fiction:
• 1984 & Animal Farm by George

Orwell
• Miguel Street by V.S. Naipaul
• Short Stories by Alice Munro
• Shiva Trilogy by Amish Tripathi
• The Afghan by Frederick

Forsyth
• Any book by John Grisham,

Ashwin Sanghi & Alexander
McCall Smith.

• The World is Flat by Thomas
Friedman

• Nine Lives by William
Dalrymple

• Atomic Habits by James Clear
• Hello Bastar by Rahul Pandita
• Pax Indica by Dr. Shashi

Tharoor
• The Noodlemaker of

Kalimpong by Anne F. Thurston
& Gyalo Thondup

Kinjal

Fiction:

• Poonachi by Perumal Murugan
• The Liberation of Sita by Volga
• 

by Stephen Chbosky
• The Kite Runner by Khaled

Hosseini
• Books by authors like Sudha

Murty, Ruskin Bond, Sidney
Sheldon, Agatha Christie or
Dan Brown are perfect pick for
new readers as well!

Non Fiction:

Dune is a stunning blend of 
adventure and mysticism, 
environmentalism and politics. 
I hope people read this book 
before the movie is released. Not 
complaining, but movies are never 
as good as books!
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• The Year of the Witching by
Alexis Henderson

• Untamed by Glennon Doyle
• A Promised Land by barrack

Obama
• The Starless Sea by Erin

Morgenstern
• Breasts and Eggs by Meiko

Kawakami
• Cindrella is Dead by Kalynn

Bayron
• The Empire of Gold by S A

Chakraborty
• Hunted by the Sky by Tanaz

Bhathena
• A Song of Wraiths and Ruin by

Roseanne A. Brown
• Cemetery Boys by Aiden

• Man’s Search for Meaning by
Vicktor Frankl

• Zero to One by Peter Thiel
(one of the best books for
entrepreneurs and start up
enthusiasts)

• Sapiens by Youval Noah Harari
(very thought provoking and
informative read)

• Anne Frank’s Diary

Mridula

 Find out which gene you like. If 
you are unsure of it, pick an easy 

might not be your friends at this 
very moment. I have the following 
recommendations:

• The Flatshare by Beth O’Leary
• Aristotle and Dante Discover

the Secrets of the Universe by
Alize Benjamin

• Mexican Gothic by Silvia
Moreno Garcia

• The Bromance Book Club by
Lyssa Kay Adams

• The Silent Patient by Alex
Michaelides

All-time favourites 

Vidhya

Becoming by Michelle Obama and 
Sudha Murty’s books - House of 
Cards, Daughter from a wishing 
tree. They changed me as a person 
and gave me a new perspective. 
They are my motivation. Whenever 
I am worried or feel low,  I open 

Thomas
• The House in the Cerulean Sea

by T J Klune
• Clap When You Land by

Elizabeth Acevedo
• The Death of Vivek Oji by

Akwaeke Emezi

Books for freshers in the 
school of reading 

Vidhya

• Take a Chance On Me by Sapna
Bhog

• Koi Good News by Zarreen
Khan

• The Secret by Rhonda Byrne
• Wit and Wisdom of Ratan tata
• Sudha Murty Books - House

of Cards, Daughter from a
wishing tree

Neelam

If you are just starting, then I 
would say pick something that 
a lot of people have liked. I say 

and you end up not liking it, the 
probability is higher that you will 
not read another book. So check 
out the books from genres you like, 
check their ratings and go for it! 
The Harry Potter series, according 
to me, is the best place to begin, for 
young and old readers alike.

Karan

Start small & easy.
My all-time favourite suggestions 
to everyone who asks me this 

any page from these books and 
start reading.

Neelam

There are a few, but I would say the 
Harry Potter series has a special 
place in my heart. I read it when I 
was past my childhood, and I fell in 
love with it. I went through surgery 
when I was 18 and was on bed rest 
for 3 months. HP was my saviour. I 

during that period. It kind of kept 
me sane and it will always mean 
something special to me. 

Karan

I had once asked this same 
question to Amish at a book 
signing in 2017. To which he 
answered “Basically, you’ve not 
read enough if you can point out 
just one”. That aside, I’m going to 
name a series and a novel that, I 
know, will have an impact on me 

Mridula
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for lifetime.

1) Shiva Trilogy by Amish: Because
it is simply outstanding. It revived 
my reading habit. Combined with 
beautiful writing and research, 
Amish combines mythology and 

sanctity of stories. It humanised 
gods. The book removes ancient 
stories and wisdom from the 
monopoly of serious readers to a 
larger laymen audience across age 
groups. I feel it also played a part in 

Indian publishing industry when 
it was not in the best shape back 
then.
2) A House For Mr. Biswas by V.S
Naipaul: A masterpiece. It taught 
me so much about life. The book 
makes you chuckle as you see the 
plot and prose shredding your 
heart to a thousand pieces at the 
same time. One of the best works 
by a controversial genius.

Kinjal

It is impossible to talk about one 
favorite book but I will mention 
one of the best books I read this 
year.

Kafka on the Shore by Murakami 

- I read this book earlier this 
year and all I could think about 
amidst all the plot twists and 
narrations is how can anybody 
write a book like this!? Every 
chapter made me wonder “what 
the hell just happened” or at 
times something would unfold in 
a particular chapter and I would 
be like “how did I not see that 
coming”. It almost was as if I was 
hallucinating. That was honestly a 
good break from the real world of 
2020.

Murakami and I’m absolutely in 
love with his work! It is beginner 

recommend it for people above 18 
years.

 Mridula

If I had to pick one series, it 
would be The Winternight 
Trilogy by Katherine Arden. This 
series is set in Rome (Urban and 
Rural) and has one of the most 
atmospheric settings ever. The 
mystery is accompanied with 
supernatural creatures based on 
Russian folklore. Another reason I 
recommend this series to each one 
is because of the characters. They 
are well groomed, with a distinct 
character arc and are realistic (No 
chosen one here, just actions and 
consequences). It also has one of 
the most delectable slow burn 
romance.

 The friend-zoned Book 

Neelam

No Filter by Sarah Frier. I loved 
reading it. And Estuary by Perumal 

Murugan. 

It was Norwegian Wood by Haruki 
Murakami. I was going through a 
really tough time in the pandemic; 
the stress, it was very depressing 
and troublesome. One thing that 
every reader dreads is a reading 
slump, and I fell right into it. But 
Norwegian Wood, it helped me 
a lot. Toru’s character was like a 
soothing balm to my depressed 
self. The book was so relatable, so 
touching, it’s writing so magical, it 
eventually got me out of my slump.

Karan

This is a weird choice but the 
answer has to be Indian Summer: 
The Secret History of the End of an 
Empire by Alex von Tunzelmann. 
I read it in May 2020 during the 
peak of the lockdown. It was a 
very fresh take on history. To put 
it simply, the book approaches the 
years towards India’s struggle for 
Independence through personal 
histories of major individuals 
like Gandhi, Nehru & the 
Mountbattons. Anyway, what is 
history without gossip?

Kinjal 

Tuesdays with Morrie by Mitch 
Albom
This book has always been a very 
heartwarming read for me. I make 
it a point to read it at least once in 
two years. It is a good way to have 
your basics refreshed.

The very reason I love this book 
is because it reminds me of our 
mortal nature and how we need 
to think about our loved ones 
rather than holding grudges or 

complaining about little things 
in life. It is not that we or anyone 
around us is going to live forever.

It deals with death (of oneself 
and loved ones) which has been 
my greatest fear but the book 
somehow calms me down on the 
same front. And as the book cover 
says, why would an old dying man 
lie about life and the lessons he 
learnt.

It is a book to read at least once in a 
lifetime.

Mridula

I guess, I read a lot of fantasy 
(YA and Adult) this pandemic. 
Escapism being the goal, I stuck to 
these books because of the thrill 
and the inevitable happy endings 
(My favorites- The Daevabad 
Trilogy by S A Chakraborty and The 
Midnight Lie by Marie Rutkoski). 
I also read a lot of novellas, my 
favorite being ‘Red at the Bone by 
Jacqueline Woodson.

Books to look for in 2021

Neelam

100 Tales from the Puranas by 
Satyarth Nayak

The President’s Daughter by Bill 
Clinton and James Patterson

The Little Book of Encouragement - 
His Holiness the Dalai lama

We have very high expectations 
from 2021, even from the books 
that are coming out! Some which I 
am really looking forward to are:  

• Aftershocks: Dispatches from
the Frontlines of Identity by
Nadia Owusu

• A Swim in a Pond in the Rain by
George Saunders

• A Bright Ray of Darkness by
Ethan Hawke

• The Removed: A Novel by
Brandon Hobson

Karan  

• The Nutmeg’s Curse by Amitav
Ghosh

• India and Asian Geopolitics:
The Past, Present by
Shivshankar Menon. Menon is

experienced person today to 
write such a book. I really loved 
his previous book - Choices: 
Inside The Making Of India’s 
Foreign Policy.

• Whereabouts by Jhumpa Lahiri
• Indians: A Brief History of a

Civilisation by Namit Arora

Kinjal

• Whereabout by Jhumpa Lahiri
Jhumpa Lahiri is going
to release a new book
‘Whereabouts’ in 2021 and I’m
really excited to read that one!

It has been a while since she 
wrote a complete book. She 
is one of my favorite Indian 
authors. 

And there are the 2 classic 
retelling and prequel which I 
would be looking forward to -  

• Hamlet Retelling by Gillian
Flynn

• Nick - Prequel to The Great
Gatsby by by Michael Farris
Smith

I am particularly excited for the 
Gatsby prequel!

Chitra Banerjee Devakaruni, Anuja 
Chauhan and Amitav Ghosh are 
all set to release their new books 

not going to be any shortage of 
brilliant new books in 2021 as well!

Mridula

Now, this is going to be an 
extensive list. But here are a few 
books I am most excited about:  

• Fragile Monsters by Catherine
Menon

• Written in Starlight by Isabel
Ibanez

• The Gilded Ones by Namina
Forna

• The Iron raven by Julie Kagawa
• The Four Winds by Kristin

Hannah
• American Betiya by Anuradha

D. Rajurkar
• The Theft of Sunlight by Intisar

Khanani
• Lonely Castle in the Mirror by

Mizuki Tsujimura

Karan  

Kinjal
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TRENDING GRAMMERS 
OF 2020

NIHARIKA NM
@niharika_nm

Blessing our timeliness with great content, these creators with their sheer dedication 
turned the pandemic forced lockdown into once in a lifetime opportunity and made 
millions of people fall in love with them (quite literally by loving their content). The 
exponential growth in their follower count is a testament of them winning the Internet. 
Social Ketchup’s Mrinil Mathur Rajwani spoke to some creators who trended on our feed 
this year to understand what worked for them in 2020 and their plan for coming years. 

From Bangalore to California, Niharika has been tickling the funny 
bone of millions with her content. Though she has been creating 
content for 4 years, her Reels being relatable AF are hitting a million 
views EACH! As one of the fastest-growing digital content creators on 
Instagram, she has recently hit the ‘1M’ mark. Gladly, she is also the 

change two times in a row.

# Has your content creation style
changed over the years and in 
2020? 

I’d like to think it has evolved from 
trying to match the Western trends 
to just truly embracing my roots 

in the type of content I make. I 
also think I went from only being 
able to make skits and sketch-style 
videos to being able to experiment 
with rant format videos as well.  

What is the biggest
misconception people have 
about you? 

I think when people watch my 
videos I can come off as extremely 
sassy and un-bothered but in 
reality, I’m super sensitive and 
non-confrontational which usually 
surprises most people. 

What’s your favourite thing
about yourself? 

It’s always awkward for me to 
answer questions like this, but I 
guess I like the fact that I have the 
same energy on and off camera so 
when people meet me it’s not like 
I’m an entirely different person 
that they don’t even know. 

What’s your favourite thing
about creating content? 

The fact that I can unapologetically 
be myself while doing what I love 
and being appreciated for the same 
is just an incredible thing about 
creating content. I love that I now 
have this amazing tribe of people 
that think the way that I do and 

with my experiences. 

One wish that came true for
you in 2020 

Being able to grab the attention of 
millions of people and hopefully 
put a smile on their face even if it is 
30 seconds at a time.  

If you will be invisible for a
day, how will you spend it? 

I’ve honestly thought about this a 
lot and I genuinely think I would 
love to scare the living hell out of 
my friends and family. I think I’d 
whisper random song lyrics into 
their ears and watch them freak 
out.  

What is one thing you did most
this year and you would want 
to do more often in the coming 
years?  

I think this year I tried to truly 
embrace who I am without any 

my content as well. 2020 has been 
challenging for everybody and that 
sort of put things in perspective for 
me. I guess you never know what 
happens tomorrow, so I plan to do 
everything that I  ever wanted to 
do and be whoever I want to be so 
that I don’t have any regrets when 
I look back at my life 5 years from 
now. 

Honestly, it depends on my mood. 
I love making short format content 

because it’s easy for me to balance 
academics and content creation 
without comprising on the quality. 

allows me to challenge myself 
creatively and brings out the best 
in me. It’s also a  lot harder to hold 
the attention of an audience for 
more than 30 seconds and that’s a  
challenge that excites me. 

How will you sum up 2020 for
you? 

2020 has been a very interesting 
year. I feel like I learnt a lot this 
year because of how challenging 
it has been. I moved away from 
home to a different country and 
found myself stuck in a pandemic 
with no familiar faces around me. 
I barely made videos because I 
didn’t have the mental capacity to 
be funny when I felt demotivated 
to do anything. But, I like to believe 
that I have the  “Try me” instead of 
a “Why me?” attitude and I made 
sure to turn the year around for 

a creative outlet that would help 

are.

Who are some of the people
who have inspired you? 

Growing up I watched a lot of Jim 
Carrey and Terry Crews. I like to 
believe that I learnt most of the 
facial expressions that I make, from 
them. Regional comedians like 
Brahmanandam and Vadivelu also 
have had a massive impact on the 
type of humour and content that I 
like to consume and create.
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How 2020 began for you and 
how’s it going now?

2019 was career-changing for me, 
almost life-changing actually. In 
2019 I was  scouted as a model as 
a body-positive mode. Slowly so 
many big milestones came along. 

to work as a pool model in India 
Fashion Week. Shortly after that 
a Harper’s Bazaar stylist saw me 
and though I was perfect to be on 
the cover of the magazine. I got to 
share the screen with incredible 
women like Kusha Kapila and 
Laxmi Rana. I also had the 
opportunity to be featured by BBC 
world news as the representative 
of Plus size modelling from India. 
A lot of opportunities that came in 
2019 paved the way for 2020 for 
me.

In the start of 2020, I was called 
to be in an editorial in Vogue. I 
was happy doing these editorials 
because in 2019 I launched a 
capsule collection with LBB. At 
the start of 2020 I was also doing 
a lot of back and forth between 
Mumbai - Delhi. Three days before 
the lockdown I was shooting a 
campaign in Mumbai and came 
back to Delhi in the nick of the 
time. 

From going from such a full pace 
to a really slow pace, everything 
came to a standstill. It was super 
challenging; it was also that I 
understood people would be the 
most active on social media. So, 
I upped my social media game. 
Thankfully, I had a little bit of 
a backdrop set up in my house 
which was convenient in the 
lockdown. My entire focus was on 
creating huge pieces of content 
that added value, entertainment, 
and positivity in people’s life. 
Sometimes I would shoot with 

my parents, sometimes with my 
dog, this way I used all resources 
available. I did not have a 
videographer, I did all things by 
myself. It was super important for 
me to stay inspired especially when 
everybody was taking it easy and 
doing the bare minimum. Creating 
content every single day in 2020 
was essentially IT for me. In 2020, 
I’ve at least created over 300 
videos. 

I doing this? I didn’t want to be 
one of those content creators who 
blindly create content. I wanted 
to speak about body positivity so 
I integrated the concept in every 
piece I created. I tried to normalize 
fashion for bigger girls and that 
is what my audience essentially 
resonated with. 

2020 not only changed me as a 
person, but gave me perspective 
about my own content. It made me 
realise that at the end of the day, if 
I stick to my values, opportunities 
come.

positivity?

positivity is when you’re 
comfortable in your skin but you’re 
also focused on your growth and 
how you can improve yourself. For 
me body positivity is, of course, 

you keep walking towards your 

It includes consciously working 
on building your conscience about 
what body positivity is. When 
somebody is accepting themselves 
and they show that they are 
accepting themselves, that’s body 
positivity for me.

From being bubbly, cheerful to 
be bold and fearless, what is your 
mantra of balancing between the 
two things? Are there any tips or 
handbooks of self-love that you 
can share?

Being a Delhi-ite, I truly feel that 
I’m a mix of a West Delhi girl 
into a South Delhi girl. There are 
moments where I would literally 
burst into laughter and then in 
a split second if somebody asks 
me to feel sexy and give a bold 
pose, I can do that. For me, that 
essentially is about what my 
personality is, and I truly feel, 
somebody who is curvy, does not 
have to be your teddy or ‘cutu’. 
And that’s what I tried to recreate 
in my content. If people see me in 
a certain way, maybe bubbly or 
cute, they should also be able to 
see a woman of a bigger size in a 

for me I’m the best of both worlds, 
as are most girls - we just need to 
tap into that part of our lives. If I 
try to show it through my content, 
I will enable other girls to show it 
as well and I think that’s where the 

when you truly accept yourself and 
all parts of you.

What do you think is your 
biggest strength?

My biggest strength is that I am a 
girl of passion, I am an extrovert. 
These were some of the things I 
was very conscious about growing 
up because I was told that if you’re 
loud and if you’re hyper and if 
you’re out there, you will be less 
feminine, and these were things I 
was always ashamed of that why 
am I so loud? Why can’t I just slow 
down and talk? I was not feminine 
enough according to society. Now, 
these are my exact strengths. There 

SAKSHI SINDWANI
@stylemeupwithsakshi

From walking the ramp as a plus-size model to advocating body-
positivity with her content, Sakshi Sindwani has made fashion for 
plus-size people inclusive, acceptable and accessible. The year 2019, 
was sky-rocketing for her, and thanks to 2020 we saw a lot more of 
her on our feed. With her fashion videos, she has been normalising 
the conversation around plus-size, making self-love the new normal.   
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is nothing wrong with being a loud 
girl, being an extrovert girl, being 

strength in it because tomorrow if 
somebody wants to say something 
inappropriate. I will not be 
ashamed and I will not think twice 
before calling them out. 

What do you think is the reason 
behind your exponential growth 
on Instagram?

If you consider the growth of a lot 
of entertainers and comedians in 
this space, I don’t think I grew that 
exponentially, but talking about 

and lifestyle, I think that I grew 
a lot this year only because I was 
consistent with posting content. 
But anyone can be consistent with 
posting content, but if your content 
doesn’t add value, or positivity or 
entertainment to your viewers, 
why would they hit the follow 
button? 

So for me, I was creating 
consistent, good quality, valuable 
content that would add value 
in whatever sense of life. When 
you’re creating content like that, 

remember, during the lockdown, 
even I would feel like I am feeling a 
little down, I would just be sitting 
at home with nothing going - even 
on those days I would make a point 
that I don’t take that as an excuse 
and I pick myself up because I 
knew I had to do it. And clarity in 
content creation is one thing, I feel 
that the research that goes into 
content creation is a completely 
different thing. So for me, even 
if it would take me like three to 
four hours to shoot a video, edit 
it, it would take a maximum of 
a day to make a video. For me, 
conceptualization, getting to it and 
not procrastinating and executing 

all the ideas that I had in mind was 
the secret of success. 

So from walking the ramp in a 
swimsuit to attending a friend’s 
wedding in a saree, where do you 

I don’t want to get diplomatic 
about it, but I’m still gonna say it 
that I feel extremely empowered 
in lingerie, in a bathing suit and I 
feel extremely empowered when 
I’m full, head to toe covered in an 

style, if a garment looks good and 

and it is suiting my body type, 
that’s it, that’s all it takes for me 

if I’m in a boxy silhouette or a skin 
type silhouette, it doesn’t matter 
at all, for me the most important 
thing is that I should be able to 

and I should be able to look good 
in it. But one personal style that I 
would love to wear, an oversized 

forever?

Oversized Pantsuit, it would be an 

with a lower cut, a lower neckline, 
maybe a corset or a top underneath 
and an oversized blazer and 
some baggy bottoms and good 
comfortable block heels, that is my 

How has your content creation 
changed over the years or in 
2020, considering that you had 
limitations.

With my content changing, it was 
a lot more entertaining as opposed 
to just a fashion video like I would 
get my happy, bubbly nature as 
part of the videos which would be 

entertaining. Sometimes I would 
add a factor of dancing as part of 
my videos, even the most styling 
videos I would dance and show. I 
tried to make my videos a lot more 
entertaining and not just about 
fashion and I think at the end of 
the day I truly found my passion, 
myself, my personality on the 
internet in 2020 because of all the 
content I created. Now I know that 
this is my true self, and my true self 
keeps changing, by the way.

What is keeping you busy these 
days? What are you planning for 
2021?

My plan for 2021 is manifesting a 
lot for the world to heal and the 
world to get better so that we 
can all get back to our jobs and 
we can all have other kinds of 
opportunities that I was craving 
for in 2020. My main goal for 2021 
is to take life as it goes, slow down 
when I need to. I don’t think I 
gave myself enough breaks when I 
needed to in the past few years, but 
being a content creator it is also 
important to maintain your mental 
health and well-being and that’s 
my plan for 2021. 

Something you want to share 
about you which people don’t 
know about? 

I feel like a lot of people feel that 
I’m this happy bubbly soul 24 x 7, 
but I’m also a cry baby. I cry at the 
drop of a pin, I’m emotional and 
sensitive. I am an overthinker. If I 
would do something small like be 
unkind to people in the smallest 
way, I would overthink that I was 
mean to this person on this day.
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How did it all begin for you? How 
content creation happened to 
you? 

I started off as a YouTube creator 
and not really aiming to be a big 
creator. I just wanted to know 
if this is my cup of tea, and thus 
started making Vox-Pop YouTube 
videos with two of my best friends. 
Eventually, I found out that this 
is something I really love doing. I 
made videos for 3 years, with not 
many people noticing. I had my 
little community, but it wasn’t that 
huge, I wasn’t a prominent creator, 
but I was still fairly recognized in 
Chandigarh. A major turning point 
for me was when Santu Mishra 
saw one of my pictures or one of 
my videos, and he was like, hey, 
do you want to come audition for 
Times Internet’s MensXp? I was 
like, Okay, Sure! I gave an interview 
and the audition and I feel I was 
really-really bad. I have no idea 
why they selected me. But Santu 
really helped me and made sure 
that I gave my best. And it’s been 
right since then I started creating 
Instagram videos properly.

How does a cute Punjabi boy 
persona help you overall in 
your growth, and your content 
creation? 

People just really connect with 
anyone who is authentic. If anyone 
is just being honestly themselves 

sort of realize and connect with 
that person. I happen to be from 
a thick  punjabi family. My father 
is from Chandigarh and mom is 
from Himachal, so I have a weird 
mixture of Punjabi. I’m just being 
myself. If people like that, that’s 
like a cherry on top. But at the 
same time it’s really hard to be 
authentic on screen. But I think 

let’s just roll with it.

What do you think is the biggest 
reason for your growth on social 
media, especially the exponential 
growth that we saw this year?

I think ek reason nahi tha. I don’t 
think kisika bhi ek reason hota 
hai. There are series of events that 
happen and you need to play all 
your cards right for that to happen. 
I made one video, which worked 
really well, then another - I did 
realize that, if I don’t capitalize 
on this momentum, it will all go 
to waste. This goes back when I 
had 20,000 followers. So, I had 
momentum and then I found 
TikTok. No one used to do these 
rants or monologues on TikTok 
back then (before the ban, of 
course). I started it and people 
liked it. 

I want to eventually do stand-
up comedy. Making funny 
monologues on camera is also 
almost like, you’re telling a joke, 
but you’re just telling it virtually! 
Then Reels came and that was 
a big push for me because I had 
already created so much content 
in lockdown. I was making three 
videos per day and posting them. It 
was working well on Instagram. In 
short, I was capitalizing on all the 
platforms. 

How has your content creation 
style evolved, like from doing  
interviews on the street to 
Instagram Rant videos? How 

content creator?

I always saw myself as a blogger or 

comedian though I’ve always done 
comedy. When I started working 

with , I discovered the civil 
side of me, which was a comedian. 
I really sort of drifted into the craft 
of comedy. I was understanding 
how to write jokes. How do you 
build up a certain joke? How do 
you integrate brands in your joke? 
All these things, I learnt with every 
video I made. In 2020, I did a post 
on Instagram, about sharing my 
experience of 2020. I left my side 

this comedian side of me, which I 
loved. I’m hoping in 2021 I can go 
back to the other side of that as 
well.

How are you going to sum up 
2020 for you?

I would sum up 2020 as a very 
exhilarating experience.It was 
very exhausting. In the most 
nicest sense, how after a hardcore 
workout there is this pain each 
muscle of our body, it was that for 
me because I overdid myself. I was 
making more content than anyone 
I know. And I was doing it without 
thinking of the numbers. I think 
numbers are happening and I was 
really happy about that. But I was 
just doing it. I was at the point 
where I wanted to  reinvent myself, 
my creativity and try different stuff. 
No doubt I enjoyed it thoroughly! I 
have learnt a lot of new things, new 
tools etc. 

What are your plans for 2021?

In 2021 I want to do a few more 
things and expand myself 
creatively. I want to do my 
podcast which I left in 2018-2019. 
I want to continue that. I want to 
start my blog and do something 
interesting. There are a lot of good 
and interesting things happening 
in my life that I want to share 
with people. Now there are a few 

VISHNU KAUSHAL
@thevishnukaushal

This Punjabi boy has been making our feed cuter and hotter with 
relatable content and we can’t thank him enough for giving us doses 
of laughter every single day during the lockdown. There is no one 
else who gives voice (read hilarious rants) to our typical middle class 
life better than him. With a huge fan following, Vishnu is everyone’s 
favourite creator of 2020.
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people who care about what I do. 
So, I want to do that keeping this 
comedy side that I’ve created. 
How do you draw your 
inspiration? 

There are a few creators who are 
technically not in the same genre, 
still I try to learn something from 
them. Komal Pandey has nothing 
to do with my content, but the 
way she makes her videos, the 
vision, the art, aesthetics and 
the efforts she puts in her videos 
inspire me. Similarly, with Dolly 
Singh, the depth she goes into 
in each character is something 
worth learning. When creators 
do something, which actually is a 

inspires me without even wanting 
to draw inspiration.

How do you unwind? 

For the longest time, I think it had 

vacation because I thought I never 
needed one. I love what I do. There 
were creative blocks but I never 
felt the need to unwind. Recently 
I went to Himachal Pradesh and 
took some time off. I tried not to 
just unwind but detach myself 
from the idea of Vishnu Kaushal 
that exists. I wanted to reinvent 
myself. I know for a fact that 
Instagram is going to stay forever. 
I’m not going to be famous forever, 

work I do. That’s the end goal. For 
that I need to know who I am apart 
from the recognition I get. So I 
went there to unwind and detach. 
I don’t plan to do it anytime soon 

again. I now know what I want to 
do. But I was in love with work so 
much. I never felt the need to stop 
or to take a break. 

What is keeping you busy these 
days other than creating content?

What’s keeping me busy these 
days is my family and a few of 
my friends. I like  to spend more 

am at a point where I can sort of 
balance. Like I said, I used to work 
16 hours a day without even talking 
to anyone. I did not go out with 
my friends. I did not do a lot of 
stuff, which people my age did. So, 
I’m just taking a little pause and 
balancing. 

How do you maintain balance 
between branded association 
and your content, and make it as 
good as non-branded. 

That is very simple. My end 
goal of any video I’m making is 
that it brings value to viewers. 
There are some people who have 
been following me for 5 years. 
I genuinely respect them and I 
will not sell them anything and 
will never use their trust to sell 
something in a malicious way. 
I think with any creator, if you 
respect your audience and  agar 
brand collaboration hai then tell 
them it is a brand collaboration. 
You are getting paid to tell them 
that it’s a good product. That’s a 
basic ethical thing to do. Even in 
my branded videos I make sure 
that the end has some value to it, 
maybe it is informative or funny.

52 Social Ketchup 53



https://www.instagram.com/agasthya.shah/
AGASTHYA SHAH
@agasthya.shah

This 18 years old, now out of school, is an energy hub and a REEL 
portrayal of every Indian kid’s teenage/school life.

How did it all begin for you? How 
did content creation start for 
you?

Content creation was something 
I was always passionate about. 
I always liked expressing myself 
through videos. It started as a form 
of self-expression for me. When 
I was stressed about exams or in 
school, I would come and make 
these music videos and that kind of 
where it started from. And I started 
making videos as a stressbuster 
for me so I would study for 3 to 
4 hours and then I would kind of 
empty all my feelings and make 
comedy videos for students. Soon I 
realised I am not the only student 
who is suffering from pressure thus 
my content is very student-friendly 
and it is centred around students 
and college life and I thought what 
if I can make them laugh.

If not video making and content 
creation what is your plan B?

I don’t have plan B. I think you 
don’t give 100 percent on your plan 
A because you have a plan B.  I feel 
you are not true to your plan A by 
having a plan B. 

Your earlier videos were music-
centric. From that to comedic 
centric videos where do you 
think Agashtya belong?

I used to play keyboards from a 
young age so it was something very 
natural to me and when I saw this 
creator Rudy Mancuso and I got 

really inspired by him and I started 
making music videos. I made them 
for a good 1 year and then in 10th 
standard when I was bogged down 
with my studies I felt like I can’t 
be the only student who is feeling 
the stress and pressure of boards. 
I would just like to crack jokes 
everywhere in the conversation 
and thought if I can centre these 
jokes and channel these jokes in 
a way that I can make videos out 
of them it will not only make me 
laugh but also people around me. 
I think it will help a much larger 
audience and those students also 
can relate to my stuff. They can 
also get a stressbuster like what I 
was doing it for, Also it was self-
expression for me.

What do you like more -  music 
videos or the comedy videos?

myself in. I am open to trying new 
forms like I am planning to go back 
to making a music video per week 
but I think my core is a comedy and 
funny/relatable genre.

What do you think is the biggest 
reason for your exponential 
growth on Instagram?

The key reason would be 
authenticity. Like I was very very 
authentic in every video I made 
and that’s something the audience 
can tell. It is really important that 
the creator is authentic and not 
faking it for the camera. I feel the 

audience can distinguish between 
a person who wants to do a content 
creation because it is a cool job to a 
person who actually loves doing it. 

How will you sum up your 2020 
for you as a content creator?

2020 has been a dream come true 
for me. It has been a rollercoaster 
of a year which I could have never 
imagined. My boards got over in 
March and by December I could 
have never imagined that Agashtya 
Shah would be a known name 
on Instagram. It’s been like my 
craziest dream come true in real 
life. That’s the best way to sum it 
up

What are your plans for 2021? 

education because that is really 
important and I am going to do 
my undergraduate degree as well 
as focus on content creation. I am 
going to elevate my content and 
try to get to the next level as fast 
as I can, something nobody has 
ever done before. That is what I am 
looking for 2021 that’s the attitude 
I am going to go with for 2021.
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https://www.instagram.com/ruheedosani/Lorem ipsum
https://www.instagram.com/invertedcoconut/RUHEE DOSANI

@ruheedosani

you see me at home or talking to 
people closest to me, especially 
with my hair open, I am a com-

people know this, but I actually 
-

the immense love that people are 

how they were so happy to know 

constantly coming up with 'uncon-

the plan to go shoot the reel, were 

I am so happy that I have the 

-

that you see on screen is Me being 

preach is - Don't quit, stay consis-

For me, it is super important to 
strive to achieve newer goals that I 

one single thing, but since I have 

There are instances when I try to 

creators who make me groooove, but I 

there being invisible, I can get over my 

You can call it a ear ache or a year-ache

that I can possibly eat, which is not 
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What is the story behind 
naming your account inverted 
coconut?

So basically, when I was a teenager 
in the United States, this is after 
I moved from Kerala to America, 

like actually when I was in the 
University, I moved across the 
country in the United States and 
there so happened to be a Malayali 
community who found me, I don’t 
even know how, but they reached 
out to me and they asked me if I 
wanted to go for Onam celebration 
which is the biggest festival of 
Kerala. Of course, I went and so 
we became close. I met some great 
friends. So basically, the kids that 
grew up in America, the Malayali 
children that grew up in America, 
raised in America see themselves, 
actually call themselves ‘coconuts’. 
You know they are brown on the 
outside but they feel western 
on the inside. And so when they 
were describing that to me I was 
thinking “Oh wow! Like I am 
actually just the opposite of that.” 
So, that’s how inverted coconut 
came about. I am western and 
white on the outside but truly 
Mallu at heart.

How do you bridge the gap 
between the United States and 
Kerala using your content?

I had to think about this question 
because my content is actually 
more regional based. It’s for 
Malayalis, it’s for speakers of 
Malayalam, or people learning 
Malayalam, or something to 
do with Malayalam because I 
initially started the account for 
myself to practice Malayalam and 
in order to practice you have to 
speak Malayalam. So, most of my 
videos, if not all, are in Malayalam. 

However, my other posts, my 
picture posts, all the captions are in 
English. So, instead of bridging the 
gap between the United States and 
Kerala, I think what my content 
does is bridge the gap between 
Malayalis all around the world. 
So, the followers that mainly 
get attracted to my account are 
Malayalis based in Kerala, but also 
in the United States, in the UK, in 
Australia, in Germany, in Ireland, 
you name it. There’s people from 
everywhere on the globe that are 
reaching out to me that have some 
sort of relation with Kerala or some 
heritage, some family or they were 
raised there but moved, or they 
were raised in the new country but 
they still go and visit, something 
that connects it and they have all 
found a sort of a safe space on my 
platform. So that’s, I guess, how I 
kind of bridge that gap.

What do you think is 
the biggest reason for the 
exponential growth on 
Instagram?

I mean, the whole point of my 
account was to speak Malayalam, 
to connect with the culture more, 
because, especially this year, we 
weren’t allowed to travel and for 
me, half of my heart, if not all of 
it, is in India even when I am here. 
So, just to keep that connection 
and also my Malayalam skills. 
When you don’t speak a language, 

for me. I had to think very long 
before I could gather a full sentence 
without mistakes. It was becoming 

true emotions. Those things need 

gain that back, I decided I needed 
to speak every day and by creating 
this account, that was the purpose. 
So, people saw that. I was making 

an effort and I think really the 
drive that I had that is really what 
motivated people to support me 
and to be there for me because I 
don’t just like come on and like 
look at my clothes and look at my 
things. It’s more about let’s chat, 
have a good time. I will try to make 
content that makes you laugh or 
educate like recently I have been 
doing these Spanish upon request. 
A lot of people asked me for 
language learning videos because 
apparently there’s like no resources 
for Spanish to Malayalam. So, I 
have just been kind of making, it’s 
a new series, Spanish, just shorts 
spoken Spanish languages, this 
type of thing. So, it provides value, 
that’s the whole, that’s the main 
thing, ok? So these are the main 
things to summarise. People saw 
that I was excited and loved their 
culture and their traditions. Then 
next is my content that provides 
value. So, it’s not just like I am 
just gonna watch for a good time, 
there’s actually some lessons 
behind it. And then the third one is 
the message behind all my videos 
is to really stay proud of your own 
culture and your own language and 
your own tradition because always 
wherever you go in the world, just 
always keep a small part of your 
heart for your native culture and 
language. That’s like, kind of, my 
overall message to people and I 
think people get excited about 
that. One of the main things that 
I hear, maybe like a hundred or 
three hundred times a day is youth 
these days are looking to the west 
for inspiration, they are trying to 
forget their own language, they 
are trying to speak only in English 
and this type of thing, but when 
they come and see my content and 
the content and the effort that 
I am putting, they actually get 
motivated to feel proud. They are 
like “Oh! If a Westerner is excited 

APARNA MULBERRY
@invertedcoconut

Aparna Mulberry aka Inverted Coconut, is American by birth, 
Malayali by love for Kerala. Now settled in the United States, she 
is as Malayali as one can be. Mallu at heart, she has been binding 
Malayalis across the globe one post at a time.
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about my language, then maybe I 
should be too. And I hear this all 

truth in it.

How will you sum up 2020 for 
you? 

Well, Instagram, kinda popped for 
me in 2020. I didn’t have a social 
media presence really before, just 
a very small private account which 
is private and a Facebook account 
which is public, but I had started 
that years ago when I did Amrita 
TV. So yeah, I started my Instagram 
account inverted coconut this year 
when lockdown began and it just, 
kind of, having this account has 
given me a creative area where I 
can just express myself creatively. I 
am a very creative person. I like to 
sing and dance and act and these 
types of things. And of course, 
during lockdown, you have no 
chance to do that type of stuff. So, 
this actually being able to create 
and get motivated to wake up in 
the morning to create some sort 
of content to engage people, to 
educate, to make people laugh, 
gave me my own self to give me 
a drive to keep going. And the 
messages that I received from 
people like, you know, “I was 
feeling really down today and then 
I came upon your video and it just 
put a, it was really a positive energy 
and it put a smile to my face and I 
couldn’t wait to share it with my 
friends”. Stuff like hearing that just 
kept me wanting to just keep going. 

And other than that, just we are in 
lockdown, and we are waiting for 
this thing to resolve. So, the only 
thing that was different this year 
for me other than the lockdown 
was my Instagram account.

What are your plans for 2021?

Well, 2021 is right around the 

where, you know, March is coming 
up and we are still trying to get 
over last March. So, I mean, it’s 
been hard to plan ahead of time 
with COVID. So, I don’t really 
want to plan too much ahead of 
time because you know, things, 
we never know what’s gonna 
happen. My hope is to come back 
to Kerala. It’s been a year since I 
have been there. My mom is there, 
my friends are there. I miss the 
food, I miss everything. My home 
is the ashram. I just wanna go back 
there. So, basically, that’s hopefully 
to go there, but to continue making 
content. I am really excited to, after 
COVID, to actually go to India and 
make content there cause then 
I can actually be like speaking 
Malayalam to different people, 
not just talking to the camera. 
That would be exciting. So yeah, 
looking forward to more and more 
opportunities with Instagram, with 
the media, and that kind of stuff 
and I remain optimistic. I hope 
that I can share value continuously 
and do some nice and fun 
collaborations and we’ll see what 
happens. Thank you so much.
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https://www.instagram.com/mahir_malhotra/

https://www.instagram.com/laughingbuddhi/?hl=enLaughing buddhi - Amulya

1. Your most blurry NYE memory.
I’ve celebrated most of my NYE with 
my colony friends.  We’re a group of 7 
and only one of us back then was 
elder, eligible, and had the license to 
drive.  We would squeeze and adjust 
ourselves in the old Maruti 800 and 
had a ritual of driving across the city 
Mumbai post 12 AM. With good 
music being played in the car and 
singing along loudly. We would 
always end the drive with having bun 
maska and chai at any tapri on the 
way back home and that is truly been 
one blur of fun.

BLURRRRRRY NEW YEAR MEMORY

2. Your most unforgettable
NYE memory.
One New Year’s Eve I had spent
with my closest school friends. We 
danced like crazy, ate amaze food, 
reminisced about our school life, 
stayed up all night and obviously 
ended up by eating Maggi. Most of
us are quite far away now and we
still talk about that New Year’s Eve 
and how it was one of the
unforgettable memories for all of us.

Mahir Malhotra

1. Your most blurry NYE memory.

and I spent 31st night with my friends partying till 8 am.
The next thing I remember is that I was in my room in Mumbai lol. 

2. My most unforgettable NYE memory

really kickstarted my YouTube channel,so I’ll never forget that night. 
(And even if I do I can always rewatch the vlog)

Jeff | @jeffyjamj

1. Your most blurry NYE memory.
It was year 2017 I went out with random group of friends at a farmhouse 
in Panvel along with my building friend who is really overweight, we all 
went overboard drinking and jamming in the lawn. At 3am I went to 

randomly doing cartwheel with his shirt off. It was hilarious.

2. My most unforgettable NYE memory
Last year during new years a good person made a whatsapp group 
adding his friends and friends of friends to distribute blankets for the 
needy. Me, my cousin and some friends went out cruising in the night to 
donate the blankets. The smile and blessings they showered was the 
most unforgettable NYE memory to me.

1. Your most blurry NYE memory.
A bunch of us were dancing to EDM and we were all sweaty and crazy and 

year and we start saying, "ten...nine...eight..." and some of us are counting 
all wrong and it's so funny and there are all these strange faces moving 
around and neon lights everywhere, but all we cared about in that 
moment was, "hey we made it till here, we're proud of us! Tomorrow isn't 
just a new day, it's a new year and hopefully we're new people too."

2. My most unforgettable NYE memory
NYE with some artist friends in Versova. We were playing board games, 
drinking wine, and just lying on the bed, giggling over crushes and stupid 
decisions and sharing bittersweet secrets. Our very own goddess circle. I 
loved the simplicity of it, I loved that a couple of us just stayed home and 
chilled, and that in the morning, I woke up to my friend's cats and 
sunlight and good memories. It was just a supercut of delicate, wonderful 
moments that stayed.

Amandeep

1. Your most blurry NYE memory.
When I was growing up, we never celebrated the new 
year, all we used to do was watch a couple of shows, 
sometimes with parents also, at max we would go to a 
gurudwara at night around 7:30-12, so I guess till the time 
I was 14 or 15, all we did was this. 

2. My most unforgettable NYE memory
Then coming to the most amazing organized or memora-
ble new year, it would be, 2 years ago which was my 
second new year at Mumbai, we were around 6-7 friends 
who decided to take a drive and drive right till alibaug on 
31st eve and just celebrate the new year at the beach with 
friends and nothing else, we took guitars, we took small 
instruments with us, we took this small mini pot which 
we made on our own because on the beach it’s not 

lanterns that you leave in the sky, the most beautiful part 
of the journey till alibaug on the bike on 31st of december 

of our friends had activa, so he kept a nice big speaker on 
the activa, the speaker was being played obviously 

just thinking, talking and driving to alibaug and once the 
new year was celebrated, we were there till sunrise and 
then post that we went to mumbai and it took us around 
15-16 hours.

Megha | @_megharao| @laughingbuddhi

| @mahir_malhotra

| @amandeep.khayal
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